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COMBINED AUDIENCE SHARE OF TOP FOUR STATIONS IN SELECTED MARKETS

Designated Market Area (DMA) "Top Four" in DMAI Viewing lSI and 2nd 1st and 3rd 1st and 41n 2nd and 3rd 2nd and 4th 3 rd and 4th

Share %
l. New York (1) 1. ABC WABC 12

2. NBC- WNBC 11
23 20 20 19 19 16

3. CBS WCBS 8
WB- WPIX 8

2. Seattle Tacoma (12) 1. NBC-KING 13
2. ABC KOMO 12

25 24 20 23 19 18
3. CBS -KIRO 11
4. FOX-KCPQ 7

3. Portland, OR (23) 1. NBC KGW 13
2. ABC KATU 12

25 25 20 24 19 19
CBS-KOIN 12

4. FOX-KPDX 7
4. Columbus, OH (34) 1. CBS- WBNS 17

2. NBC-WCMH 13
30 27 25 23 21 18

3. ABC-WSYX 10
4. FOX-WTTE 8

5. Oklahoma City (45) 1. NBC-KFOR 15
2. CBS KWTV 14
3. ABC-KOCO 12 29 27 21 26 20 18
4. FOX-KOKH 6

WB-KOCB 6
6. Little Rock Pine Bluff (56) 1. ABC KATV 16

CBS KTHV 16
32 28 21 28 21 173. NBC-KARK 12

4. FOX-KLRT 5
7. Roanoke Lynchburg (67) 1. CBS WDBJ 20

2. ABC WSET 13
33 31 26 24 19 173. NBC- WSLS 11

4. FOX-WFXR 6

The "Top Four" stations are determined by "the most recent all day (9:00 a.m. to midnight) audience share, as measured by Nielsen Media Research or any
comparable professional, accepted audience ratings service." 47 C.F.R. § 73.3555 (b)(2)(i). Source: BIA's Television Yearbook 2002.



Designated Market Area (DMA) "Top Four" in DMA1 Viewing 1st and 2nd 1st and 3 rd 1st and 4tn 2nd and 3rd 2nd and 4th 3rd and 4th

Share %
8. Spokane (78) 1. CBS-KREM 14

2. NBC KHQ 13 27 26 19 25 18 17
3. ABC-KXLY 12
4. FOX-KAYU 5

9. Cedar Rapids - Waterloo- 1. ABC KCRG 18
Dubuque, IA (89) 2. NBC-KWWL 19 37 32 24 33 25 20

3. CBS-KGAN 14
4. FOX KFXAlKFXB 6

10. Harlingen - Weslaco - McAllen - 1. UNI KNVO 15
Brownsville, TX (100) 2. ABC-KRGV 12 27 27 23 24 20 20

CBS-KGBT 12
4. NBC-KVEO 8

11. Lansing (111) 1. CBS WLNS 17
2. NBC- WILX 13 30 24 24 20 20 14
3. ABC- WLAJ 7

FOX-WSYM 7
12. Macon (122) 1. CBS WMAZ 28

2. NBC WMGT 6 34 34 32 12 10 10FOX-WGXA 6
4. ABC-WPGA 4

13. Chico Redding, CA (133) 1. CBS - KHSL 12
2. ABC KRCR 11

23 23 20 22 19 19NBC-KNVN 11
4. FOX-KCVU 8

14. Sioux City, IA (144) 1. NBC KTIV 21
2. ABC-KCAU 12

33 30 28 21 193. CBS - KMEG2 9 16

4. FOX-KPTH 7
15. Anchorage, AK (155) 1. NBC KTUU 23

2. CBS KTVA 11
3. ABC KIMO 8 34 31 30 19 18 15
4. FOX KTBY 7

UPN-KYES 7

A CBS and United Paramount combination.



Designated Market Area (DMA) "Top Four" in DMA1 Viewing lSI and 2nd lSI and 3rd lSI and 41h 2nd and 3rd 2nd and 41h 3rd and 41h

Share %
16. Idaho Falls - Pocatello, ID 1. NBC - KPVI 16

2. ABC-KIFI 12
28 28 20 24 16 16

CBS - KIDK3 12
4. FOX KFXP 4

17. Marquette (177) 1. NBC-WLUC 20
2. CBS WJMN 12 32 27 22 19 14 9
3. ABC-WBKP 7
4. PBS-WNMU 2

18. Twin Falls, ID (188) 1. CBS-KMVT 20
2. NBC KTFT-LP 9 29 26 24 15 13 10
3. ABC KSAW-LP 6
4. FOX-KXTF 4

19. San Angelo, TX (199) 1. CBS-KLST 24
2. NBC-KACB 8 32 30 29 14 13 113. FOX - KIDy4 6
4. ABC - KTXE-LP 5

20. Glendive (210) 1. CBS - KXGN5 20 NA NA NA NA NA NA

4
A CBS and United Paramount combination.
A Fox and United Paramount combination.
A NBC and CBS combination.



COMBINED REVENUE SHARE OF TOP FOUR STATIONS IN SELECTED MARKETS

Designated Market Area (DMA) "Top Four" in DMA1 Revenue 1st and 2nd 1st and 3rd 1st and 4th 2nd and 3rd 2nd and 4th 3rd and 4th

Share %2
l. New York (1) 1. ABC-WABC 20

2. NBC WNBC 19 39 34 34 33 33 28
3. CBS- WCBS 14

WB-WPIX 14
2. Seattle - Tacoma (12) 1. NBC-KING 24

2. ABC-KOMO 22 46 43 37 41 35 32
3. CBS KIRO 19
4. FOX-KCPQ 13

3. Portland, OR (23) 1. NBC KGW 23
2. ABC-KATU 23 46/44 46/44 35 44 35/33 35/33

CBS-KOIN 21
4. FOX-KPDX 12

4. Columbus, OH (34) 1. CBS- WBNS 33
2. NBC WCMH 25 58 53 49 45 41 36
3. ABC-WSYX 20
4. FOX-WTTE 16

5. Oklahoma City (45) 1. NBC-KFOR 26
2. CBS KWTV 24
3. ABC-KOCO 22 50 48 36 46 34 32
4. FOX KOKH 10

WB-KOCB 10
6. Little Rock - Pine Bluff (56) 1. ABC KATV 31

CBS KTHV 30 61 55/54 40/39 55/54 40/39 333. NBC-KARK 24
4. FOX-KLRT 9

7. Roanoke - Lynchburg (67) 1. CBS- WDBJ 40
2. ABC-WSET 26

66 62 51 48 37 333. NBC- WSLS 22
4. FOX-WFXR 11

2

The "Top Four" stations are determined by "the most recent all day (9:00 a.m. to midnight) audience share, as measured by Nielsen Media Research or any
comparable professional, accepted audience ratings service." 47 C.F.R. § 73.3555 (b)(2)(i). Source: BIA's Television Yearbook 2002.
Revenue Market Share percentages are obtained from BIA's Investing in Television Market Report 2002. BIA states that these percentages are estimates. They
are the estimated percent of revenue from the leading stations in the market. These percentages do not take into account revenue from cable advertising,
newspapers, other media, or stations in the market that are not considered "leading stations."



Designated Market Area (DMA) "Top Four" in DMA1 Revenue 1st and 2nd 1st and 3rd 1st and 4th 2nd and 3rd 2nd and 4th 3 rd and 4th

Share %2
8. Spokane (78) 1. CBS-KREM 31

2. NBC-KHQ 28
59 56 41 53 38 35

3. ABC KXLY 25
4. FOX-KAYU 10

9. Cedar Rapids - Waterloo- 1. ABC KCRG 34
Dubuque, IA (89) 2. NBC KWWL 31

65 58 43 55 40 33
3. CBS-KGAN 24
4. FOX - KFXAlKFXB 9

10. Harlingen - Weslaco - McAllen - 1. UNI KNVO 22
Brownsville, TX (100) 2. ABC-KRGV 17

39 39 34 34 29 29
CBS-KGBT 17

4. NBC-KVEO 12
11. Lansing (Ill) 1. CBS- WLNS 40

2. NBC-WILX 30
70 56/54 56/54 46/44 46/44 303. ABC - WLAJ 16

FOX-WSYM 14
12. Macon (122) 1. CBS- WMAZ 63

2. NBC-WMGT 13
76 76 72 26 22 22FOX-WGXA 13

4. ABC WPGA 9
13. Chico Redding, CA (133) 1. CBS KHSL 26

2. ABC-KRCR 25
51/49 51/49 44 48 43/41 43/41NBC KNVN 23

4. FOX-KCVU 18
14. Sioux City, IA (144) 1. NBC-KTIV 44

2. ABC-KCAU 26
70 61 57 43 393. CBS KMEG3 17 30

4. FOX-KPTH 13
15. Anchorage, AK (155) 1. NBC-KTUU 41

2. CBS-KTVA 20
3. ABC-KIMO 15 61 56 53 35 32 27
4. FOX-KTBY 12

UPN-KYES 12

A CBS and United Paramount combination.



Designated Market Area (DMA) "Top Four" in DMA1 Revenue 1st and 2nd 1st and 3rd 1st and 4th 2nd and 3rd 2nd and 4th 3rd and 4th

Share %2
16. Idaho Falls - Pocatello, ID 1. NBC KPVI 36

2. ABC-KIFI 29
65/63 65/63 44 56 37/35 37/35

CBS - KIDK4 27
4. FOX KFXP 8

17. Marquette (177) 1. NBC WLUC 48
2. CBS- WJMN 32

80 67 NA 51 NA NA
3. ABC-WBKP 19
4. PBS-WNMU -

18. Twin Falls, ID (188) 1. CBS KMVT 50
2. NBC KTFT-LP 22

72 66 60 38 32 26
3. ABC-KSAW-LP 16
4. FOX-KXTF 10

19. San Angelo, TX (199) 1. CBS-KLST 57
2. NBC-KACB 18

75 70 68 31 29 243. FOX - KIDy5 13
4. ABC KTXE-LP 11

20. Glendive (210) 1. CBS - KXGN6 100 NA NA NA NA NA NA

4 A CBS and United Paramount combination.
A Fox and United Paramount combination.
A NBC and CBS combination.



Declaration of Kimberly D. Croley

I, Kimberly D. Croley, hereby declare as follows:

1. I am employed as a Legal Assistant at Shaw Pittman LLP, 2300 N Street, NW,
Washington, D.C. 20037. I have worked at Shaw Pittman for over two years and previously
worked for almost four years at Fisher Wayland Cooper Leader & Zaragoza (which merged into
Shaw Pittman). During my employment at Shaw Pittman and Fisher Wayland, I have worked in
the communications area and have conducted research on a number ofprojects.

2. I prepared the exhibit entitled "Combined Audience and Revenue Share ofTop Four
Stations in Selected Markets." The exhibit lists the top four stations in twenty different markets
and their audience and revenue share. I compiled the infonnation from BIA's Television
Yearbook 2002 and Investing in Television Market Report 2002. The markets were chosen
randomly by selecting every eleventh market out of the 210 listed markets. Once the markets
were chosen, I listed the top four television stations in those markets and the audience share from
the BIA book. I then combined the stations to find the combined audience shares. I then listed
the revenue share set forth by BIA and combined the stations to find the combined revenue
shares. This research was conducted from October 16-18, 2002.

Executed this~ day of December 2002.


